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Outreach and Marketing
Unit Update

Edwin Chikukwa, CSAC
Cash for College Coordinator 
Outreach and Marketing Unit 

Michael Lemus, CSAC
Program Outreach and Marketing Manager
Outreach and Marketing Unit 
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Cash for College 
Program Outreach 

and Data
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Student 
Outreach

• MailChimp
• Post Cards
• CSAC Partner Outreach
• Paid Social Media

Advertisements

Partner 
Outreach

• MailChimp
• Social Media Toolkits
• Legislative Resolution
• Superintendents

Outreach
• C4C Sponsorship

requests
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Cash for College
Workshops Update

*(Prior to 2/26/2021)

• Statewide Workshops: 7
• Workshops hosted by local sites: 776
• Total Workshop Hosted/Planned: 793
• Students served: *8000 plus
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Cash for College Statewide 
Webinars

• Total: 7
• Students/parents registered: 2965
• Students/parents attended: 1264
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Train the Trainer Statistics
• Total: 11
• Organizations Trained: 147
• Individuals Trained: 526
• Organizations registered in WMS: 68
• Individuals certified: 228
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Train the Trainer
Workshop

(How did they find out?)
• Grant: 34

• Colleague: 92

• Social Media: 8

• CSAC Workshop: 57

• Other: 46

Other, 20%

CSAC 
Workshop, 24%

Colleague, 39%

Social Media, 3%

Grant, 14%

(*Based off 231 Post Workshop Surveys)SIOC Committee March 10, 2021



Train the Trainer
Reviews

Average:27
Above Average:93
Excellent:100

Average, 12%

Above 
Average, 

42%

Excellent, 46%

(*Based off 220 Post Workshop Surveys)SIOC Committee March 10, 2021



Social Media
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Social Media Platforms

@CAStudentAid

@CAStudentAid

https://www.facebook.com/calstudentaid

https://www.linkedin.com/in/california-
student-aid-commission-69978764

https://www.youtube.com/user/CaStudentAid

@CAStudentAid
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Goals
Registration of Cash for College Webinars and Increase in 

FAFSA/CADAA applications

Platforms Used 

Social Media, PSA’s, Traditional Media, Emails, Cash for College 
Webinars, Postcards, etc. 

Launch of Outreach/Communications Plan

October 2020-March 2021
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Social Media Analytics
Top Performing Posts (Facebook)
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Social Media Analytics
Top Performing Posts (Instagram)

SIOC Committee March 10, 2021



Social Media Analytics
Top Performing Posts (Twitter)
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So did it work?
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Mar. 2021 FAFSA First Time Filers (HS Seniors) 

March 2021: Apps were down -5 percent

Nov. 2020 FAFSA First Time Filers (HS Seniors) 

November 2020: Apps were down -16.7 percent 

Launch of Outreach/Communications Plan

October 2020-March 2021
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Mar. 2021 CADAA Filers 

March 2021: Apps were down -12%

Nov. 2020 CADAA Filers  

November 2020: Apps were down -49.8% 

Launch of Outreach/Communications Plan

October 2020-March 2021
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Social Media Analytics
Cross Channel Overview 

October 1st, 2020 –March 2nd, 2021
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Cash for College 
Statewide Webinars

(How did they find out?)

• Social Media: 214

• Postcards: 228

• Teacher/Community Orgs: 669

• Family/Friends: 112

Social Media, 17%

Postcards, 19%

Teacher/
Community Orgs, 55%

Family/Friends, 9%

(*Based off 1,185 Webinar Registrations)SIOC Committee March 10, 2021



• Instagram Live with 
Immigrants Rising

• Facebook lives with 
Mexican Consulates in 
Sacramento, Fresno and 
San Bernardino 

• Interviews with Univision 
and Telemundo

Spanish Media Requests/Collaborations
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